
 

 

National Engagement Manager 

Girls Leadership is hiring a creative, results-driven National Engagement Manager to fill our 
public trainings and webinars, steward our partner community, and grow our digital footprint. 
The role runs three connected strategies: outreach that fills the pipeline, stewardship that keeps 
partners coming back, and social media that feeds the top of the funnel. 

Reporting to the Senior Director of National Partnerships, you'll sit on the engagement team. 
Registration and ticketing logistics are handled by another staff member, so this role focuses 
entirely on marketing, relationships, and enrollment. The position is fully remote, with regular 
in-person outreach, networking events, and conferences in your own region. 

 

Core Responsibilities (30 hours/week) 

Social media & brand awareness 

●​ Create high-value content (graphics, carousels, text posts) with the programs team that 
builds trust with educators, coaches, and family providers. 

●​ Maintain a consistent posting schedule across LinkedIn, Instagram, Pinterest, and 
Facebook groups, using scheduling tools and an 80/20 mix of thought leadership to 
promotion. 

●​ Draft and send monthly partner newsletters in MyEmma, spotlighting upcoming trainings 
,webinars and resources. 

●​ Keep the website's training and webinar calendar and content current and easy to 
register from. 

Prospecting & outreach (top of funnel) 

●​ Own registration goals for public trainings, monthly public webinars, and 
corporate-sponsored trainings. 



●​ Build and maintain prospect lists across priority segments: junior sports teams and 
leagues, multi-site girls organizations, school districts, and afterschool networks. 

●​ Run cold and warm outreach by email, phone, and social to secure group registrations 
from school districts, athletic leagues, and community organizations. 

●​ Engage education and athletic forums, professional groups, and social comment 
sections to identify and pitch warm leads. 

●​ Maintain the target-account list and track outreach activity and lead status in the CRM. 

Conversion & stewardship 

●​ Serve as the first point of contact for inquiries, answering questions and guiding 
prospects into enrollment. 

●​ Represent Girls Leadership at regional events and conferences in your market to build 
partnerships and collect leads. 

●​ Manage your local event calendar and registration rosters, and report enrollment 
progress weekly to the Senior Director of National Partnerships. 

Qualifications 

●​ 2+ years in social media marketing and digital communications, plus partnership, 
outreach, or fundraising experience. 

●​ Strong writing, editing, and storytelling, and fluency creating, scheduling, and publishing 
content across platforms. 

●​ Hands-on with Canva or similar, email marketing tools such as MyEmma, and Salesforce 
or a comparable CRM. 

●​ Confident on the phone, over email, and in person with school administrators, coaches, 
and family advocates. 

●​ Track record of filling events and hitting campaign targets. 
●​ Organized and self-directed enough to manage a cyclical workload, a remote schedule, 

local event travel, and attendee follow-up. 
●​ Comfortable acting as a visible, energetic ambassador for a nonprofit at public events. 

Compensation & Location​
 $38 per hour for 30 hours per week, non-exempt. Benefits include accrued vacation and sick 
time, 11 paid holidays per year, and a 401(k) after one year of employment. Fully remote from 
anywhere in the U.S., with the ability to attend local and regional networking events and 
conferences. 

Applications​
 Girls Leadership is an equal opportunity employer and encourages applicants of all racial, 
ethnic, and socioeconomic backgrounds. We consider all qualified applicants without regard to 
race, color, creed, religion, national origin, sex, sexual orientation, gender identity and 
expression, age, disability, veteran status, or any other basis prohibited by law. Send a resume 
and cover letter in Word or PDF to Tatiana@girlsleadership.org with your full name and 
"National Engagement Manager" in the subject line. 



 
 


